Zatgcznik nr 3 do uchwaty nr 269 Senatu Politechniki Opolskiej z dnia 22.05.2023 r.
Annex No. 10 to the Quality of Education Book
CARD OF THE PROGRAM OF STUDIES '

Name of the study program (field of study): MANAGEMENT
Name of the Faculty: FACULTY OF ECONOMICS AND MANAGEMENT

level of training (first-cycle /

second-cycle degree) second-cycle degree

in the educational profile (general
academic / practical)

form of the studies (full-time / part- | full-time
time)

general academic

is in force for an academic year 2023/2024

the date and the number of a senate
resolution accepting program of
study 2

22.05.2023 r.

the date and the number of a senate
resolution accepting directional 22.05.2023 r.
effects of the education®

leading discipline (where more than
half of the learning outcomes will be| management and quality science — 80%
achieved) - specify percentage
other disciplines - specify
percentage

duration (in semesters)

economics and finances — 20%

4
number of ECTS points 120
total number of hours in the study 1501

plan (including internships)
the hours of internship, the rules and (160 godz. / 6 ECTS
form of their completion and the The function of professional practice is fulfilled by a

number of ECTS credits to be mentoring internship.

obtained by the student in these Apprenticeship is carried out during studies and is credited in
internship (if the study programme |semester 3. Apprenticeship is carried out in an institution and
provides for internship) at a position that guarantees the achievement of learning

outcomes. The rules for completing and crediting the
internship are set out in the Regulations of Studies at OUoT,
Regulations of student internships at OUoT, Faculty rules for
student internships and the course description card.

professional title received by the
graduate

. 5 T
classification ISCED 0413

magister (analogue: Master)

connection with the mission of the

X i Devel t Strat f the Opol
VB ey, andilier develapiment [n accordance with the Development Strategy of the Opole|

‘ University of Technology until 2030 (annex to Resolution
strategy No. 302 of the Senate of the Opole University of Technology




of April 17, 2019, part V), the mission of the Opole
University of Technology is "sustainable development
consisting in achieving excellence in three dimensions of our
activity: education (teaching) , research activities and|
supporting the closer and further environment through:

- education (teaching) of highly qualified staff in the field of]
market-oriented fields of study and specializations, resulting|
from the needs and development trends of the economy,
based on modern teaching infrastructure and scientific and
research experience,

- effective implementation of world-class scientific research
and conducting expert activities for the purpose of]
introducing innovations supporting the development of the
socio-economic environment,

- creating, together with the socio-economic environment of]
the University, favorable organizational, infrastructural and
financial conditions for studying, working and conducting
scientific research at the Opole University of Technology,
which has the status of an academic university”.

The implemented program of studies in the field of
management of the second degree is in line with the mission
of the University and the concept of the University supporting
the socio-economic development of the environment in which
it operates and for which it operates.

The first dimension of the University's activity concerns the|
area of education. The program of studies with a general
academic profile is in line with the conducted scientific
research in the field of social sciences.

The quality and cognitive value of the scientific and research
work of the University's employees, reflected in the
evaluation of scientific disciplines, confirms that the study
program is part of the second dimension of the University's
activity.

The proposed form, scope and method of implementing the
didactic process are conducive to the development and
intensification of cooperation between employees, students|
and graduates with the socio-economic environment, in|
particular with entrepreneurs and local government units.
Thus, the study program is part of the third dimension of the
University's activity.

Education in the field of management is the implementation|
of a wide range of goals set by the University. Maintaining
didactic assumptions oriented to the future and the needs of
the socio-economic environment will allow to maintain the
current and market attractive character of education.
Activities related to running the field of study are part of the
overall concept of the University's development, creating
conditions for intensive scientific, didactic and infrastructural
development, taking into account the needs of students and
employers.

preliminary requirements - expected
competences of a candidate
(particularly in case of second
degree studies)

He/She has knowledge and skills in the field of first-cycle
studies in the field of management or another field of study
with convergent learning outcomes (level 6 of the Polish
Qualifications Framework).




He/She is ready to acquire new competences and apply them
in practice. Has problem solving skills and is ready to work in|

a group.
recruitment rules (including The basis for qualification for second-cycle studies is the|
qualifying subjects and the grade from the first-cycle diploma, on the basis of which
weighting factors established for ~ ranking lists of candidates are drawn up. Admission to
them) second-cycle studies is possible after completing first-cycle

studies in the same field of study or after completing first
cycle studies or uniform master's studies, if the candidate has
achieved the same learning outcomes appropriate for
graduates of first-cycle studies in the field of management. If
the candidate has completed a field of study with a similar
program and has achieved similar learning outcomes which
are the basis for the implementation of the study program in
the field for which he/she is recruited, he/she may complete
the missing learning outcomes during the recruitment process,
Admission to second-cycle studies shall be refused if the
candidate has not achieved the learning outcomes constituting
the basis for the implementation of the study program in the
field for which he/she is recruited.

methods of the education effects The list of exams and the rules for evaluating individual
verification subjects are specified in the subject description cards.

total number of ECTS points, with which the student 100
summary indicators must get university teachers requiring the direct
being characteristic of a [participation as part of classes

program of the total number of points of ECTS which the student
education, must get as part of classes of the level in basic
including: sciences to which effects of educating the education 11

for the specific programme refer, and the profile of
the education

T f ml. . E_;IEE. )
En | educati I
for the general-academic profile, the total number of
ECTS credits allocated to courses which are related to 92
the research conducted in the institution in the
diseipline-or disciplines to which the field of study is
assigned.
number of ECTS credits to be obtained by the student
in the humanities erseeial-sciences

for full-time undergraduate or master's degree courses, .
the number of hours of physical education classes
number of ECTS credits to be obtained by the student 36
in the elective courses

! Study programme card separate for full-time and part-time studies (if any)

2 date and number of the Senate resolution to be completed by the Dean after the programme has been approved by the Senate

3 date and number of the Senate resolution accepting the study programme in which the learning outcomes were adopted (changed)
4 enter one ISCED classification code

English language path translated from Polish zarzgdzanie field of study and Polish marketing
menedzerski specialty.



Specialties in the field of study:
1) human capital management (Polish),
2) managerial marketing (Polish and English).

Study program approved by the faculty student self-government body

signature of the faculty représentative
of the student self-government body

DZIEKAN
Wydziatu Ekonomii i Zarzadzania

dr inz. Marzeha Sgéwqazuk-Stgpien

date, Dean’s signature drd stamp



Annex No. 10 to the Quality of Education Book

CARD OF THE PROGRAM OF STUDIES '

Name of the study program (field of study): MANAGEMENT

Name of the Faculty: FACULTY OF

ECONOMICS AND MANAGEMENT

level of training (first-cycle /
second-cycle degree)

second-cycle degree

in the educational profile (general
academic / practical)

general academic

effects of the education

form of the studies (full-time / part- | part-time
time)

is in force for an academic year 2023/2004
the dat.e and the qumber of a senate 22.05.2023 .
resolution accepting program of

study 2

the date and the number of a senate

resolution accepting directional 22.05.2023 r.

leading discipline (where more than
half of the learning outcomes will be
achieved) - specify percentage

management and quality science — 80%

other disciplines - specify
percentage

economics and finances — 20%

duration (in semesters)

plan (including internships)

4
number of ECTS points 120
total number of hours in the study 836

the hours of internship, the rules and
form of their completion and the
number of ECTS credits to be
obtained by the student in these
internship (if the study programme
provides for internship)

160 godz. / 6 ECTS
The function of professional practice is fulfilled by a
mentoring internship.
Apprenticeship is carried out during studies and is credited in
semester 3. Apprenticeship is carried out in an institution and
at a position that guarantees the achievement of learning
outcomes. The rules for completing and crediting the
internship are set out in the Regulations of Studies at OUoT,
Regulations of student internships at OUoT, Faculty rules for
student internships and the course description card.

professional title received by the
graduate

magister (analogue: Master)

classification ISCED"

0413

connection with the mission of the
University and her development
Strategy

In accordance with the Development Strategy of the Opole
University of Technology until 2030 (annex to Resolution

No. 302 of the Senate of the Opole University of Technology




of April 17, 2019, part V), the mission of the Opole
niversity of Technology is "sustainable development
consisting in achieving excellence in three dimensions of our
activity: education (teaching) , research activities and
supporting the closer and further environment through:

- education (teaching) of highly qualified staff in the field of]
market-oriented fields of study and specializations, resulting]
from the needs and development trends of the economy,|
based on modern teaching infrastructure and scientific and
research experience,

- effective implementation of world-class scientific research
and conducting expert activities for the purpose of]
introducing innovations supporting the development of the
socio-economic environment,

- creating, together with the socio-economic environment of
the University, favorable organizational, infrastructural and
financial conditions for studying, working and conducting
scientific research at the Opole University of Technology,
which has the status of an academic university”.

The implemented program of studies in the field of
management of the second degree is in line with the mission
of the University and the concept of the University supporting]
the socio-economic development of the environment in which
it operates and for which it operates.

The first dimension of the University's activity concerns the
area of education. The program of studies with a general
academic profile is in line with the conducted scientific
research in the field of social sciences.

The quality and cognitive value of the scientific and research
work of the University's employees, reflected in the
evaluation of scientific disciplines, confirms that the study,
program is part of the second dimension of the University's
activity.

The proposed form, scope and method of implementing the
didactic process are conducive to the development and
intensification of cooperation between employees, students
and graduates with the socio-economic environment, in
particular with entrepreneurs and local government units.
Thus, the study program is part of the third dimension of the
University's activity.

Education in the field of management is the implementation|
of a wide range of goals set by the University. Maintaining|
didactic assumptions oriented to the future and the needs of]
the socio-economic environment will allow to maintain the
current and market attractive character of education.
Activities related to running the field of study are part of the
overall concept of the University's development, creating
conditions for intensive scientific, didactic and infrastructural
development, taking into account the needs of students and
employers.

preliminary requirements - expected
competences of a candidate
(particularly in case of second
degree studies)

He/She has knowledge and skills in the field of first-cycle
studies in the field of management or another field of study
with convergent learning outcomes (level 6 of the Polish

Qualifications Framework).




He/She is ready to acquire new competences and apply them
in practice. Has problem solving skills and is ready to work in

a group.
recruitment rules (including The basis for qualification for second-cycle studies is the
qualifying subjects and the grade from the first-cycle diploma, on the basis of which
weighting factors established for ranking lists of candidates are drawn up. Admission to
them) second-cycle studies is possible after completing first-cycle

studies in the same field of study or after completing first-
cycle studies or uniform master's studies, if the candidate has
achieved the same learning outcomes appropriate for
graduates of first-cycle studies in the field of management. If
the candidate has completed a field of study with a similar
program and has achieved similar learning outcomes which
are the basis for the implementation of the study program in
the field for which he/she is recruited, he/she may complete
the missing learning outcomes during the recruitment process.
Admission to second-cycle studies shall be refused if the
candidate has not achieved the learning outcomes constituting
the basis for the implementation of the study program in the
field for which he/she is recruited.

methods of the education effects The list of exams and the rules for evaluating individual
verification subjects are specified in the subject description cards.

total number of ECTS points, with which the student 100
summary indicators must get university teachers requiring the direct

being characteristic of a participation as part of classes

program of the total number of points of ECTS which the student
education, must get as part of classes of the level in basic
including: sciences to which effects of educating the education 11

for the specific programme refer, and the profile of
the education

2F f_ I EME{. ’ e )
En 1 educati AS5e I

for the general-academic profile, the total number of
ECTS credits allocated to courses which are related to 92
the research conducted in the institution in the
diseipline-or disciplines to which the field of study is
assigned.
number of ECTS credits to be obtained by the student
in the humanities er-seeial-seiences

for full-time undergraduate or master's degree courses, -
the number of hours of physical education classes
number of ECTS credits to be obtained by the student 36
in the elective courses

! Study programme card separate for full-time and part-time studies (if any)

2 date and number of the Senate resolution to be completed by the Dean after the programme has been approved by the Senate

3 date and number of the Senate resolution accepting the study programme in which the learning outcomes were adopted (changed)
# enter one ISCED classification code

English language path translated from Polish zarzgdzanie field of study and Polish marketing
menedzerski specialty.



Specialties in the field of study:
1) human capital management (Polish),
2) managerial marketing (Polish and English).

Study program approved by the faculty student self-government body

me&b Voodioro.

signature of the faculty representative
of the student self-government body
DZIEKAN
Wydziatu Ekwn‘i i Zarzadzania
dr inz. Marzeita Sdewez i‘~S!q)fe;i

date, Dean’s signature'an




Annex No. 11 to the Quality of Education Book

Table of the field learning outcomes

Table of the field learning outcomes for Management second-cycle degrees studies

study program (field of study): Management
level of study: second-cycle degree
in the study profile: general academic

Symbol of
iilreci.:lonal Learning outcomes (content)
earning
outcomes
Knowledge
S/He knows and understands in depth selected facts, objects and phenomena in the field of
K2_WwWo1 management and quality sciences, as well as related methods and theories explaining the
complex relationships between them.
K2 W02 S/He knows and understands in depth the main development trends in the disciplines of
= management and quality science, as well as economics and finance.
K2 W03 S/He knows and understands the terminology used in management and quality sciences to
= an in-depth level.
K2 Wo4 S/He knows and understands in depth the possibilities of using classical and IT tools
- supporting analytical and decision-making processes.
S/He knows and understands in depth the economic, legal, ethical issues and other
K2_Wo05 conditions of various types of professional activity related to the field of management,
including concepts and principles of industrial property protection and copyright law.
K2 W06 S/He knows and understands in depth the objectives and methods of data analysis in the
= discipline of management and quality science, including the use of quantitative methods.
S/He knows and understands in depth the basic principles of creating and developing
K2_wo7 various forms of entrepreneurship, as well as the premises and possible effects of decisions
of an economic nature.
K2 W08 S/He knows and understands in depth the fundamental dilemmas of modern civilization
- and the changes taking place in the social, economic and legal environment.
S/He knows and understands in in depth the theories and terminology in a foreign language
K2 _W09 proper to the studied field, enabling the use of a foreign language at the B2 + level of the
European System of Language Description
Skills
S/He is able to select and use sources and information in the field of management and
K2 U01 quality science in order to define and solve complex and unusual problems in unpredictable
conditions.
K2 U02 S/He is able use classical and IT methods and tools to define and so_lve problems, as well as
= perform tasks and present data in the field of management and quality science.
K2 U03 S/He is able to formulate and test hypotheses related to simple research problems using in-
= depth knowledge of management and quality sciences.
K2 U04 S/He is able to communicate with diverse group of recipients, lead a debate and present
= information in the field of management and quality science.
K2 U05 S/He is able to participate in the work of a team, interact with other people and lead a team
= in performing tasks related to the field of management.
K2 U06 S/He is able to independently plan and implement his/her own lifelong learning and direct
= others in this area.
K2 U07 S/He is able to use a foreign language at the B2+ level of the Common European

Framework of Reference for Languages and specialist terminology.




Social competencies

S/He is ready to recognize the importance of knowledge in the field of management and
quality sciences in solving cognitive and practical problems, critically assess the
knowledge and received content, and consult experts in the event of difficulties in solving
the problem on their own.

K2 K01

S/He is ready to fulfill social obligations, to inspire and organize activities for the benefit of

i the social environment and to initiate activities for the common good.

K2 K03 S/He is ready to communicate and cooperate with the environment, including people who
- are and are not specialists in the discipline of management and quality science.

K2 K04 S/He is ready to think and act in a creative, engaged and entrepreneurial way.

S/He is ready to fulfill future professional roles responsibly, maintain the ethos of the
K2 K05 profession and develop its achievements, observe and develop the principles of
professional ethics and act for the observance of these principles.

S/He is ready to take into account the changing needs of the socio-economic environment

K2.K06 while respecting the principles of ethics, common good and public interest.

Explanation of the symbol:
The symbol of the effect includes:
letter K — differentiator of field effects,
number 2 — second — cycle studies,
sign _ (underscore),
letter W, U or K — indication of the effects category (W — knowledge, U — skills, K — social
competencies),
01, ... - number of the effect within a particular category, presented in the form of two digits
(numbers 1-9 are to be preceded by number ().
- P7S... - component of the description code in accordance with the Polish Qualifications
Framework for level 7 (master studies)

Pl'odziekgy}s. dydaktyki




A
POLITECHNIKA

OPOLSKA

WyDziAx. EKONOMII I ZARZADZANIA

PLANY I PROGRAMY STUDIOW
STUDY PLANS AND PROGRAMMES

KIERUNEK STUDIOW - FIELD OF STUDY

- MANAGEMENT

- MANAGERIAL MARKETING

Studia stacjonarne
drugiego stopnia
- wg specjalnosci

Second Cycle Programme - Full-Time Studies

Politechnika Opolska, 2023 r.



Wydzlal Ekonomii | Zarzadzania Field of study: MANAGERIAL MARKETING

CHARAKTERYSTYKA OGOLNA

kierunek studiéw: MANAGEMENT
profil: OGOLNOAKADEMICKI
specjalnosé: MANAGERIAL MARKETING

nazwa wydzialu: WyDziAr. EKONOMII | ZARZADZANIA

uchwata Senatu PO z dnia nie podano daty
blan studiow ‘:}bovm.fiazujtf,> o‘d roku 2023/2024
akademickiego
forma studiow (stacjonarne / niestacjonarne) stacjonarne
poziom studiow (I stopnia / Il stopnia) ll-go stopnia
czas trwania (w sem.) 4
tytut zawodowy otrzymywany przez absolwenta magister
liczba punktow ECTS 120

Politechnika Opolska
Wydziat Ekonomii i Zarzagdzania
Opole 2023 r.



Wydziat Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

PLAN STUDIOW - STUDY PLAN

h g Liczba godzin zaje¢ w semestrze; E — egzamin
SIS (L SOmoE D) Working time (hours) a semester; E — Exam

Przedmiot W C L P S ECTS | TYP

Nr .
Subject unit — semester curricular (Lecture) (:lzasc:'ez‘;"(l':lt;:;a;:)w

(Project)|(Seminar)

Management philosophy
Management philosophy
1.2 Management concepts 15E 30 _ _ _ 4 K
Management concepts
Enterprise financial management
Enterprise financial management
14 Economfc and trade law 30E 30 _ _ _ 4 K
Economic and trade law
1.5 Processes management 15 30 _ _ _ 3 K
Processes management
Contemporary concepts of marketing
Contemporary concepts of marketing
Logistics in business

Logistics in business

1.8 Complfance !n the enterpr!se 15 _ _ _ _ 2 K
Compliance in the enterprise

Negotiations in international business

1.1 30 30 - = = 5 0O

1.3 30E 30 - = - 3 K

1.6 30 15 - = = 3 K

1.7 15 30 - = - 3 K

1.9 ————— : - 15 30 = - - 3 K
Negotiations in international business
Liczba godzin w semestrze (Number of hours in a 195 225 i - —
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 420

semester)




Wydziat Ekonomii i Zarzgdzania Field of study: MANAGERIAL MARKETING

Liczba godzin zaje¢ w semestrze; E — egzamin
Working time (hours) a semester; E — Exam
Przedmiot W c L P S ECTS | TYP

Nr F - i (Practical|(Laboratory
Subject unit — semester curricular (Lecture) classes)| classes)

SEMESTR: 2 (2" Semester)

(Project)|(Seminar)

21 Methods of stat!st!cal !nference 30E _ 30 _ _ 4 =
Methods of statistical inference
Strategic management

Strategic management
Management accounting
Management accounting

24 Contracts !n econom!c transactions 15 30 _ _ _ 3 K
Contracts in economic transactions

25 Entrepreneurshllp and gam!ﬂcatlon in bus!ness 15 _ 15 _ _ 2 K
Entrepreneurship and gamification in business

Personal marketing

2.2 30 — - 30 = 4 K

2.3 15E - 30 - - 3 K

2.6 - 30 15 15 - - 4 K
Personal marketing
27 Selected aspects of intercultural psychology 30 B _ _ 2 K
" [Selected aspects of intercultural psychology
28 BusTness soc!al respons.lbflfty 15 15 _ _ _ 3 K
Business social responsibility
29 Enterprllse value management 30E _ 15 _ _ 3 K
Enterprise value management
210 Master's seminar | _ _ _ _ 30 2 K
Master's seminar |
Liczba godzin w semestrze (Number of hours in a 210 60 105 30 30
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 435

semester)




Wydziat Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

; . Liczba godzin zaje¢ w semestrze; E — egzamin
SEMESTIR:S\B8 Semestel) Working time (hours) a semester; E — Exam

Przedmiot w C L P S ECTS | TYP

Nr ) - , (Practical|(Laboratory
Subject unit — semester curricular (Lecture) classes) | classes)

(Project)|(Seminar)

3.1 Specialist foreign language _ _ 30 _ — 2 0O

Specialist foreign language

Elective course- Analysis of markets and market
information

3.2 = 30E - 30 - - 4 KS
Elective course- Analysis of markets and market
information

3.3 Elective course- Marketing in social media 30E _ _ 30 _ 4 KS
Elective course- Marketing in social media

3.4 Elective course- Branding 30 _ 30 _ _ 4 KS

Elective course- Branding

Elective course- Management of relations with

35 environment 30E _ 3 15 _ 4 KS

Elective course- Management of relations with
environment

1.6 Master's seminar I _ _ - - 30 2 K
Master's seminar I!

3.7 Mentor!ng !nternshfp 6 160 _ - - 6 K
Mentoring internship

Elective course- Creative marketing strategies

3.8 - ; - - 30 30 - = S 4 KS
Elective course- Creative marketing strategies
Liczba godzin w semestrze (Number of hours in a 156 190 90 45 30
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 511

semester)




Wydziat Ekonomii i Zarzgdzania Field of study: MANAGERIAL MARKETING

Liczba godzin zajeé w semestrze; E — egzamin
. th
SEMESTR: 4 (4" Semester) Working time (hours) a semester; E — Exam
Przedmiot 1T W c L P $ ECTS | TYP
Nr Practical|(Laboratory
Subject unit — semester curricular (Lecture) (classes) ( classes) (Project)|(Seminar)
4 Electfve course- Sales management 30 30 _ _ _ 4 KS
Elective course- Sales management
4.2 Manager!al tra!n!ng _ 30 _ - _ 2 K
Managerial training
43 Master's seminar Il _ _ _ _ 30 2 K
Master's seminar Il
4.4 Master's thes.ls godziny niekontaktowe (un-contact hours) 20 K
Master's thesis
Przedmioty obieralne — wymagana liczba p. ECTS w semestrze 2
(Optional units — compulsory ECTS in a semester)
4. |Elochue couse noragn e s | - | - | -] - |@]o
Elective course in foreign language
Liczba godzin w semestrze (Number of hours in a 45 90
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 135
semester)




Wydziat Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

PLAN STUDIOW RAZEM (TOTAL STUDY PLAN) ECTS
tacznie godzin kontaktowych/ECTS w planie studiow 1501 120
Total contact hours/ECTS in study plan

STATYSTYKA PROGRAMU KSZTALCENIA

Typ Przedmioty p. ECTS liczba godzin
O Ogdlne 7 90
K Kierunkowe 83 991
P Podstawowe 4 60
KS Kierunkowe - specjalnosé 24 345
Ob Obieralne 2 15
Lacznie: 120 1501

Program ksztalcenia dostosowany do wydzialowych efektéw uczenia sig dla kierunku studidw MANAGEMENT
(studia druglego stopnia)

Plan i program studidw:

— uchwalony przez Ssenat RO w dniu nie podano daty

— zaopiniowany przez samorzad studencki.

Politechnika Opolska
Wydziat Ekonomii i Zarzadzania
Opole 2023 r.

s

Prodzickzg@t‘.‘ dyds _ﬁ;i




A
POLITECHNIKA

OPOLSKA

WyDziAx. EKONOMII I ZARZADZANIA

PLANY I PROGRAMY STUDIOW
STUDY PLANS AND PROGRAMMES

KIFRUNEK STUDIOW - FIELD OF STUDY

- MANAGEMENT

- MANAGERIAL MARKETING

Studia niestacjonarne
drugiego stopnia
- wg specjalnosci

Second Cycle Programme - Parit-Time Studies

Politechnika Opolska, 2023 r.



Wydzial Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

CHARAKTERYSTYKA OGOLNA

kierunek studiow: MANAGEMENT
profil: OGOLNOAKADEMICKI
specjalnosé: MANAGERIAL MARKETING

nazwa wydziatu: WyDziAr EKONOMII | ZARZADZANIA

uchwata Senatu PO z dnia nie podano daty
blan studiow obowiqzujg o.d roku 2023/2024
akademickiego
forma studiow (stacjonarne / niestacjonarne) niestacjonarne
poziom studiow (I stopnia / Il stopnia) ll-go stopnia
czas trwania (w sem.) 4
tytut zawodowy otrzymywany przez absolwenta magister
liczba punktéw ECTS 120

Politechnika Opolska
Wydziat Ekonomii i Zarzadzania
Opole 2023 r.



Wydziat Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

PLAN STUDIOW ~ STUDY PLAN

Liczba godzin zaje¢ w semestrze; E — egzamin

SIS T S Working time (hours) a semester; E ~ Exam

Przedmiot w (o L B S ECTS | TYP
Nr i = .
Subject unit — semester curricular (Lecture) (er:s?ec;;i (L:::::t;ry (Project)|(Seminar)
1.1 Management phflosophy 10 10 _ B _ 5 o
Management philosophy
1.2 Management concepts 10E 20 _ _ _ 4 K

Management concepts

1.3 Enterpr?se ﬁnancial management 10E 10 N _ _ 3 K
Enterprise financial management
1.4 Econom!c and trade law 10E 20 _ _ _ 4 K
Economic and trade law
1.5 Processes management 10 10 _ _ _ 3 K
Processes management
Contemporary concepts of marketing
Contemporary concepts of marketing
Logistics in business

Logistics in business

1.8 Compl!ance !n the enterpr!se 10 _ . _ _ 2 K
Compliance in the enterprise

Negotiations in international business

1.6 20 10 = - - 3 K

1.7 10 10 = - - 3 K

1.9 ———— - - 10 10 - = - 3 K
Negotiations in international business
Liczba godzin w semestrze (Number of hours in a 100 100 d 4 B
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 200

semester)




Woydziat Ekonomii i Zarzadzania Field of study: MANAGERIAL MARKETING

Liczba godzin zaje¢ w semestrze; E — egzamin
. nd
CASALEURE 20 S ) Working time (hours) a semester; E — Exam

Przedmiot w C L P S ECTS | TYP

Nr . . ] (Practical|(Laboratory
Subject unit — semester curricular (Lecture) classes) | classes)

(Project)|(Seminar)

21 Methods of statistical inference 10E _ 10 _ — 4 P

Methods of statistical inference

Strategic management

Strategic management
Management accounting
Management accounting

24 Contracts ?n economic transactions 10 10 _ _ _ 3 K
Contracts in economic transactions
Entrepreneurship and gamification in business
Entrepreneurship and gamification in business
Personal marketing

Personal marketing

27 Selected aspects of intercultural psychology 10 _ _ _ _ 2 K
Selected aspects of intercultural psychology

Business social responsibility

2.2 10 - - 10 - 4 K

23 10E - 10 = - 3 K

10 - 10 = - 2 K

2.5

2.6 10 10 10 - = 4 K

2.3 : - — 10 10 - - - 3 K
Business social responsibility
29 Enterpr!se value management 10E _ 10 = _ 3 K
Enterprise value management
210 Master's seminar | B _ _ — 20 2 K
Master's seminar !
Liczba godzin w semestrze (Number of hours in a 90 30 50 10 20
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 200

semester)




Wydziat Ekonomii | Zarzadzania Field of study: MANAGERIAL MARKETING

) . Liczba godzin zaje¢ w semestrze; E — egzamin
SEMESIR13/(3+ Sdmestar) Working time (hours) a semester; E — Exam

Przedmiot w C L P S ECTS | TYP

Nr . , . (Practical|(Laboratory
Subject unit — semester curricular (Lecture) classes) | classes)

(Project)|(Seminar)

3.1 Spec.lalfst forellgn language B _ 20 _ _ 2 o
Specialist foreign language

Elective course- Creative marketing strategies

3.2 = - - = 10 20 - - - 4 KS
Elective course- Creative marketing strategies
Elective course- Analysis of markets and market

3.3 lnformatlon 10E _ 20 _ _ 4 KS
Elective course- Analysis of markets and market
information

3.4 Elective course- Marketing in social media 10E _ _ 20 _ 4 KS
Elective course- Marketing in social media

3.5 Elective course- Branding 10 3 20 _ _ 4 KS

Elective course- Branding

Elective course- Management of relations with

3.6 omonment 20E = = 10 = 4 | Ks

Elective course- Management of relations with
environment

3.7 Master's seminar Il _ _ _ = 20 2

Master's seminar |l

3.8 Mentoring internship 6 160 _ - - 6 K

Mentoring internship

Liczba godzin w semestrze {Number of hours in a 66 180 60 30 20
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 356
semester)




Wydzial Ekonomli i Zarzadzania Field of study: MANAGERIAL MARKETING

. Liczba godzin zaje¢ w semestrze; E — egzamin
SIS © (T emaa ) Working time (hours) a semester; E — Exam

Przedmiot W (o L P 8 ECTS | TYP

(Practical|(Laboratory (Project)|(Seminar)
classes) | classes)

Nr
Subject unit - semester curricular (Lecture)

41 Managerial training _ 20 _ - = 2 K

Managerial training

4.2 Elect!ve course- Sales management 10 20 _ _ _ 4 KS
Elective course- Sales management
43 Master's seminar 11| _ _ _ _ 20 2 K

Master's seminar il

4.4 pesteriine s godziny niekontaktowe (un-contact hours) 20 K

Master's thesis

Przedmioty obieralne — wymagana liczba p. ECTS w semestrze 2
(Optional units — compulsory ECTS in a semester)
45 Elgctivg céurse !n‘ fnrgfg'ij lar.l.gu.age 10 1) 1 » A @ | ob
Elective course in foreign language
Liczba godzin w semestrze (Number of hours in a 20 60
semester) 30
Razem godzin/ECTS w semestrze (Total hours/ECTS in a 80

samester)




Wydzial Ekonomii | Zarzadzania

Field of study: MANAGERIAL MARKETING

PLAN STUDIOW RAZEM (TOTAL STUDY PLAN) ECTS
tacznie godzin kontaktowych/ECTS w planie studiéw 836 120
Total contact hours/ECTS in study plan
STATYSTYKA PROGRAMU KSZTALCENIA
Typ Przedmioty p. ECTS liczba godzin
0] Ogdlne 7 40
K Kierunkowe 83 586
P Podstawowe 4 20
KS Kierunkowe - specjalnos¢ 24 180
Ob Obieralne 2 10
tacznie: 120 836

Program ksztatcenia dostosowany do wydziatowych efektéw uczenia sig dia kierunku studiow MANAGEMENT
(studia drugiego stopnia)
Plan i program studiow:
- uchwalony przez Senat PO w dniu nie podano daty
— zaopiniowany przez samorzad studencki.

Politechnika Opolska
Wydziat Ekonomii i Zarzadzania

Opole 2023 r.




Graduate Profile — field of study: Management; second-cycle studies

Graduate Profile — field of study: Management; second—cycle studies; specialty: Managerial
Marketing

The second-cycle degree programme in the field of management allows students to deepen
their knowledge of selected management issues and acquire specialised skills that are vital in the
activities of business entities and other organisations. Thanks to that students can become experts
in a given area and better prepare for performing specific tasks related to particular professions. In
addition, the second-cycle degree programme in this field allows students to acquire knowledge
about current trends and new technologies that have an impact on business and economy. Students
can participate in research projects and interact with representatives of business and other
institutions. This allows them to gain valuable experience, contact with employers and learn about

the reality of working in a given field.

Knowledge

After completing the second-cycle degree programme in the field of management, the graduate
has in-depth knowledge of the position and significance of management and quality sciences in
the field of social sciences and its relationship with other disciplines of science. He or she also has
knowledge in the field of application of research methods and IT tools for collecting and analysing
data, preparing presentations of the results developed on their basis and formulating conclusions.
This knowledge makes it possible to understand both advanced socio-economic issues and search
for cause-and-effect relationship with other research problems. The graduate of the degree
programme knows and characterizes the significance of strategic thinking in terms of the changing
socio-economic environment and competition between companies. He or she has in-depth
knowledge about types of organisations, principles of teamwork organisation and dynamics of
social processes in organisations, in particular, related to communication processes and principles
regarding the use of intellectual property in the conducted business activity. He or she knows the
methods that support decision-making processes in the context of diverse modern management
concepts, and, in relation to this, also the conditioning of these processes. The curriculum is based
on the substantive foundation of the curriculum of the first-cycle degree programme and develops

the issues indicated there at an advanced level.

Skills
The graduate of the second-cycle degree programme in the field of management applies in-
depth and specialised knowledge in the field of management and quality sciences and related

sciences. He or she has an in-depth ability to integrate knowledge from diverse areas of the



management field and related fields in order to create proposals for innovative solutions taking
into consideration teamwork and communication systems in the environment. He or she has an in-
depth ability to present his/her own ideas, doubts, and suggestions in the field of management of
the company and other organisations, with argumentation based on the acquired knowledge. He or
she is thereby able to independently diagnose the situation, selecting appropriate methods and
tools to analyse the problems and indicated business areas of the enterprise and its environment. In
the course of the second-cycle degree programme, the graduate develops research skills,
distinguishes between orientations in research methodology in management and quality sciences,
identifies research problems, selects appropriate methods and analysis techniques, constructs
research tools, develops, presents, and interprets research results, draws conclusions, indicates
directions for further research.

In the course of the programme, the graduate acquires skills in the field of management of
resources including human, material, financial, and information resources of an enterprise and
other organisations to perform tasks effectively and efficiently, including under project conditions.
Simultaneously, he or she is guided by the principles of ethics and good management practices.
He or she is able to skilfully use selected theoretical approaches and conducts an analysis of the
actions taken in economic practice. He or she has an in-depth ability to express himself/herself
orally and in writing, in an accurate and coherent manner, on subjects related to selected
management issues using various theoretical approaches within the scope of the achievement of
management and quality sciences and related disciplines.

He or she has an ability to use specialised foreign language vocabulary in the area of
management terminology (at least at B2+ level in the Common European Framework of

Reference).

Social competence

The graduate of the second-cycle degree programme in the field of management is aware of
his/her knowledge and skills and understands the need for continuous training by expanding and
updating knowledge in the management field. He or she is prepared to initiate and actively
participate in projects, groups, organisations identifying the benefits of teamwork. He or she is
able to carry out individual or team tasks in the field of managing a company and another type of
organisation.

He or she responsibly prepares for his/her work and resolves dilemmas relating to his/her
profession, makes decisions independently in crisis situations. He or she is able to think and act in
an entrepreneurial manner. He or she has the competence to communicate and cooperate with the
environment and is prepared to actively participate in groups and organisations which carry out

tasks in the field of management.



Completing the second-cycle degree programme in the field of management provides a solid
foundation for further education, including postgraduate studies and doctoral school, and allows
graduates to take up jobs, including scientific and educational ones. The graduate has a sense of
the need for continuous knowledge acquisition and lifelong learning.

The graduate of the second-cycle degree programme in the field of management is prepared to
work in independent and managerial, consulting, or expert positions. He or she is also predisposed

to independently undertake and conduct business activities.

Graduates of the second-cycle degree programme in the field of management have many
opportunities to find employment in various types of institutions and organizations. Examples of
institutions where they can find employment are as follows:

1) banks and financial institutions— as market analysts or employees of administration
departments, including human resource personnel, as well as marketing specialists;

2) advisory and consulting companies - as analysts, business advisors, restructuring and merger
consultants, strategy, and planning specialists;

3) public sector - as analysts or employees of administration departments;

4) manufacturing companies, trade, and service companies (domestic and international) -
production specialists; procurement and distribution specialists, business planning and analysis
specialists; employees in project teams, sales specialists, human resource specialists, marketing

and promotion specialists, customer service specialists.

Students of the second-cycle degree programme in the field of management can choose from
two specialisations (one in English):
1) managerial marketing (English and Polish language degree programme);

2) human capital management (Polish language degree programme).
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