
Annex No. I0 to the Quality of Education Book

CARD OF THE PROGRAM OF STUDIES 1

Name of the study pľogram (field of study): MANAGEMENT
Name of the Faculty: FACULTY OF ECONOMICS AND MANAGEMENT

level of tľaining (ťrľst-cyc|e l
second-cycle degree) second-cycle degree

in the educational profile (general
academic i pľactical) geneľal academic

foľm of the studies (full_time l part-
time)

tull-time

is in force for an academic year
202312024

the date and the number of a senate
resolution accepting progľam of
study 

2

2Ż.05'Ż023 r

the date and the number of a senate
resolution accepting directional
effects of the ęducation3

22.05'Ż023 r

leading discipline (where more than
half of the leaľning outcomes will be
achieved) - specify peľcentage

managęment and quality science _ 80%

other disciplines - specifu
peľcentage

economics and finances -20Yo

duľation (in semesteľs)
4

number of ECTS points 120

total rrumber of houľs in the stud1
plan (including internships)

1 501

the hours of inteľnship, the rules and
form of their completion and the
number of ECTS credits to be
obtainęd by the student in these
intemship (if the study prograÍrme
pľovides foľ internship)

160godz./6ECTS
Ihe function of professional practice is fulfilled by a

mentoľing inteľnship.
Apprenticeship is caľried out during studies and is cľedited in
semesteľ 3. Appľenticeship is carľied out in an institution and

at a position that guaľantees the achievement of leaming
outcomes. The rules for completing and cľediting the

inteľnship aľe set out in the Regulations of Studies at oUoT,
Regulations of student inteľnships at oUoT, Faculty rulęs foĺ
stuđent intemships and the corrľse descľiption caľd.

professional title ľeceived by the
gľaduate

magister (analogue: Masteľ)

classification ISCEDa 0413

connection with the mission of the
University and heľ development
stľategy

ln accordance with the Development Strategy of the Opole
University of Technology until 2030 (annęx to Resolutior
No. 302 of the Senate of the Opole University of Technologl

Załącznik nr 3  do uchwały nr 269 Senatu Politechniki Opolskiej z dnia 22.05.2023 r.



Apľil I7, 2019, paľt V), the mission of the
versity of Technology is "sustainable

in achieving excellence in three dimensions of
ty: education (teaching) , research activities

the closer and fuĺtheľ enviľonment thĺough:
education (teaching) of highly qualified staff in the field

fields of study and specializations,
the needs and development tľends of the economy
on modern teaching infrastructure and scientific

expeľience,
effective implementation of woľld-class scientific

conducting expert activities foľ the purpose
innovations suppoľting the development of

enviľonment,
creating' togetheľ with the socio-economic environment

Univeľsity, favorable organizational, infľastructuľal
conditions for studying, woľking and
ľeseaľch at the opole University of Technology

has the status of an academic univeľsity''.
implemented pľogram of studies in the f,reld

of the second degree is in line with the
the Universrty and the concept of the Univeľsity
socio-economic development of the enviľonment in

opeľates and foľ which it opeľates.
fiľst dimension of the Univeľsity's activity concems
of education. The pľogľam of studies with a

pľoťrle is in line with the conducted
in the field ofsocial sciences.

quality and cognitive value of the scientiÍic and
of the University's employees, ľeflected in

of scientific disciplines, confirms that the
is paľt of the second dimension of the University'

vity
proposed foľm, scope and method of implementing

process are conducive to the development
of coopeľation betwęen employees,

gľaduates with the socio-economic enviľonment,
with entrepreneurs and local govemment units

the study pľogram is paľt of the third dimension of
niversity's activĘ.

in the field of management is the im
a wide range of goals set by the Univeľsity

assumptions oľiented to the future and the needs
socio-economic environment will allow to maintain

and maľket attľactive chaľacteľ oÍ
vities related to running the field of study are paľt of

concept of the University's development,
tions for intensive scientiťtc, didactic and

taking into account the needs of students

pľeliminary ľequiľements - expected
competences of a candidate
(paľticularly in case of second

studies

has knowledge and skills in the ťreld of
in the field of management or anotheľ ťreld of stud

th convergent lęaľning outcomes (level 6 of the
Fľamewor



recruitment rules (including
qualifuing subjects and the
weighting factors established for
them)

Ihe basis foľ qualification foľ second-cycle studies is the
gľade fľom the first-cycle diploma' on the basis of which
ľanking lists of candidates aľe dľawn up. Admission to

second_cycle studies is possible after completing fiľst-cycle
studies in the same field of study oľ after completing first-
lycle studies oľ unifoľm master's studies, if the candidate has

achieved the same leaľning outcomes appropriate foĺ
graduates of first-cycle studies in the field of management. Iĺ
the candidate has completed a field of study with a similar
progľam and has achieved similar leaľning outcomes which
aľe the basis foľ the implementation of the study progľam in
the field foľ which he/she is ľecruited, he/she may complete
|he missing leaming outcomes during thę recruitment pľocess
Admission to second-cycle studies shall be refused if the

candidate has not achieved the leaľning outcomes constituting
the basis foľ the implementation of the study pľogľam in the

field foľ which he/she is ľecruited.
methods of the education effects
verification

The list of exams and the rules for evaluating individual
subiects aľe specified in the subject descľiption caľds.

summaľy indicators
being chaľacteľistic of a
progľam ofthe
education,

including:

total numbeľ of ECTS points, with which the student
must get univeľsity teacheľs ľequiľing the diľect
participation as part of classes

100

|otal numbeľ of points of ECTS which the student
must get as paľt of classes of the levol in basic
sciences to which effects of educating the education
ľoľ the specific programme ľefer, and the pľofile of
the education

11

łssĺ
ffi
ľor the general-academic proťtle, the total numbeľ of
ECTS credits allocated to courses which aľe ľelated to
|he reseaľch conducted in thę institution in the
*iseipline-eĺ disciplines to which the field of study is
xsigned.

92

number of ECTS cľedits to be obtained by the student
in the humanities e+seeialseieĺłees

5

ľor full_time undergraduate oľ masteľ's degree coursgs'
|he numbeľ of hours of physical education classes
number of ECTS credits to be obtained by the student
in the elective courses

36

l Study programmę card sepaÍate foľ fu|l-time and paľt-time studies (if any)
2 date and numbęr of the Senate ľęsolution to be completed by the Dęan after the progľamme has beęn appľoved by the Senate
3 date and number of thę Senate resolution accepting the study pľogramme in which the leaľning outcomes wete adopted (changed)
4 enteľ one ISCED classification code

English language path tľanslated from Polish zarzqdzanie field of study and Polish maľketing

mene dż eľ s ki specialty.



Specialties in the Íield of study:
1) human capital management (Polish),
2) managerial maľketing (Polish and English).

Study program appľoveđ by the facuĘ student selĹgovemment bođy

signatuľe ofthe facuĘ
\ł

of the student self-government body

DZIEKAN
'Wydziału

dr inż.

date, Dean's stamp



Annex No. l0 to the Quality of Education Book

CARD OF THE PROGRAM OF STUDIES 1

Name of the study pľogram (ťreld of study): MANAGEMENT
Name of the Faculty: ľ'ACULTY oF ECoNoMICs AND MANAGEMENT

level of training (ťrľst-cycle l
second_cycle degľee) second-cycle degree

in the educational profile (general
acadęmic / practical) geneľal academic

foľm of the studies (full-time l part-
time)

paľt-time

is in foľce foľ an academic yeaľ
2023120Ż4

the date and the number of a sęnate
resolution accepting program of
study2

22.05.2023 r

the date and the numbeľ of a senate
ľesolution accepting diľectional
effects of the education 3

22.05.2023 r

leading discipline (wheľe moľe than
half of the leaľning outcomes will be
achieved) - specify percentage

management and quality science - 80%

otheľ disciplines _ specify
peľcentage

economics and finances _20oÁ

duľation (in semesteľs)
4

number of ECTS points r20

total numbeľ of hours in the study
plan (including internships)

836

the houľs of intemship, the rules and
form of theiľ completion and the
numbeľ of ECTS credits to be
obtained by the student in these
inteľnship (if the study prograĺnme
pľovides foľ inteľnship)

160godz./6ECTS
ľhe function of professional practice is fulfilled by a

mentoľing internship.
Appľenticeship is caľľied out duľing studies and is cľedited in
semester 3. Apprenticeship is caľried out in an institution and

at a position that guarantees the achievęment of leaľning
cutcomes. The rules for completing and crediting the

inteľnship aľe set out in the Regulations of Studies at oUoT,
Regulations of student inteľnships at oUoT, Faculty rules for
student intemships and the course descľiption card.

professional title ľeceived by the
graduate magister (analogue: Masteľ)

classiťlcation ISCEDa 0413

connection with the mission of the
University and her development
strategy

[n accordance with the Development Stľategy of the opole
Univeľsity of Technology until 2030 (annex to Resolutioĺ
No. 302 of the Senate of the Opole University of Technology



Apľil I7, 2019, part V), the mission of the
ty of Technology is "sustainable

in achieving excellence in thĺee dimensions of
education (teaching) , ľeseaľch activities
the closeľ and fuľther environment thľough:

education (teaching) of highly qualified staff in the field
ket-oľienteđ fields of study and specializations,

the needs and development trends of the economy
on modem teaching infrastructure and scientific

expeľlence'
effective implementation of world-class scientific

conducting expeľt activities for the purpose
innovations suppoľting the development of

environment,
cľeating, together with the socio-economic environment

Univeľsity, favoľable oľganizational, infľastructural
conditions for studying, working and
reseaľch at thę opole Univeľsity of Technology

has the status of an academic university"
implemented progľam of studies in thę field

of the second degľee is in line with the mi
the Univeľsity and the concept of the Univeľsity
socio-economic development of the environment in

t opeľates and for which it opeľates.
first dimension of the Univeľsity's activity conceľns
of education. The pľogľam of studies with a

pľofile is in linę with the conducted
in the ťreld of social sciences.

qualĘ and cognitive value of the scientific and
of the Univeľsity's employees, ľeflected in

of scientific disciplines, confirms that the stud
gram is paľt of the second dimension of the U
vity
proposed form, scope and method of implementing

process aľe conducive to the development
of cooperation between employees,

graduates with the socio-economic environment,
with entľeprenęrrľs and local government units

the study pľogľam is paľt of the third dimension of
niversity's activity.

in the field of management is the
a wide range of goals set by the University

assumptions oľiented to the futuľe and the neeđs
socio_ęconomic enviľonment will allow to maintain

and maľket attľactive chaľacteľ of
ties related to running the field of study aľe paľt of

concept of the Univeľsity's development,
for intensive scientific, didactic and

taking into account the needs of students

has knowledge and skills in the field of
in the Íield of management oľ another field of

convergent leaľning outcomes (level 6 of the
F

pľeliminaľy ľequiľements - expected
competences of a candidate
(paľticularly in case of second
đegľee studies)



ľecľuitment rules (including
qualifuing subjects and the
weighting factors established for
them)

The basis for qualiťrcation for second-cycle studies is the
gľade fľom the f,rrst-cycle diploma' on the basis of which
ľanking lists of candidates aľe drawn up. Admission to

second-cycle studies is possible afteľ completing fiľst-cycle
studies in the same field of study or afteľ completing fiľst-
cycle studies oľ unifoľm master's studies, if the candidate has
achieved the same leaľning outcomes appľopľiate foĺ
graduates of first-cycle studies in the field of management. IÍ

the candidate has completed a ťreld of study with a similaĺ
progľam anđ has achieved similaľ learning outcomes which
are the basis for the implementation of the study progľam in
the field for which he/she is ľecruitęd, he/she may complete
the missing leaľning outcomes duľing the recruitment process.

Admission to second-cycle studies shall bę refused if the

candidate has not achieved the leaľning outcomes constituting
the basis foľ the implementation of the study pľogľam in the

field foľ which he/she is recruited.
methods of the education effects
veľification

ľhe list of exams and the rules for evaluating individual
subięcts are specified in the subiect description cards.

Summaľy indicatoľs
being chaľacteristic of a
pľogľam of the
education,

including:

total number of ECTS points, with which the student
must get university teacheľs ľequiring the direct
paľticipation as part ofclasses

100

total numbeľ of points of ECTS which the student
must get as paľt of classes of the level in basic
sciences to which effects of educating the education
for the specific pľogramme ľefeľ, and the profile of
the education

11

łssi
ffi
ľor the geneľal-academic profile, the totalnumbeľ of
ECTS cľedits allocated to courses which are ľelated to
lhe research conducted in the institution in the
#seipłine-of disciplines to which the field of study is
xsigned.

92

number of ECTS cľedits to be obtained by the student
in the humanities e+seeialseienees

5

ľor full-time undergľaduate or masteľ's degree couľses'
|he number of houľs of physical education classes
number of ECTS credits to be obtained by the student
in the elective couľses

36

l Study pľogĺammę card separate foľ full-timę and part-time studies (if any)
2 date and number ofthe Senate ľesolution to be completed by the Dean aftęr the pľogramme has been approved by the Senate
3 date and number of the Senate ręsolution accepting the study prograÍnme in which the learning outcomęs were adopted (changed)
a entęľ one ISCED classification codę

English language path tľanslated from Polish zarzqdzanie field of study and Polish maľketing
menedżeľs ki specialty.



Specialties in the field of study:
1) human capital management (Polish),
2) managerial maľketing (Polish and English).

Study progľam appľoved by the faculty student selĹgoveĺnment body

ńt,^g lęĺo-
signature of the facuĘ ľepresentative
of the student self-goveľnment body

DZIEKAN
Wydziafu

dr inż.

date, Dean's



Annex No. I I to the Quality of Education Book

Table of the field outcomes foľ

Table of the íield learning outcomes

second studies
study program (field of study): Management
level of study: second-cycle degľee
in the study pľofile: geneľal academic
Symbol of
directional
leaľning
outcomes

Leaľning outcomes (content)

Knowledge

K2 W01
S/ľIe knows and understands in depth selected facts, objects and phenomena in the field of
management and quďiĘ sciences, as well as ľelated methods and theoľies explaining the

complex ľelationships between them.

K2 W02
S/He knows and understands in depth the main development trends in the disciplines oÍ
management and qualĘ science, as well as economics and finance.

K2 W03
S/He knows and understands the terminoĺogy used in management and qualĘ sciencęs to
an in-depth leveĺ.

K2 W04
S/He knows and understands in depth the possibilities of using classical and IT tools
suppoľting analýical and decision-making pľocesses.

K2 WO5
S/He knows and understands in depth the economic, legal, ethical issues and other
conditions of various types of professional activĘ ľelated to the field of management,
including concepts and principles of industľial pľopeĘ protection and copyľight law.

K2 WO6
S/He knows and undeľstands in đepth the objectives and methods of data analysis in the

discipline of managemęnt and quality science, including the use of quantitative męthods.

K2 W07
S/řIe knows and understands in depth the basic pľinciples of cľeating and developing
vaľious forms of entrepreneurship, as well as the pľemises and possible effects of decisions
of an economic natuľe.

K2 WO8 S/He knows and understands in depth the fundamental dilemmas of modern civilization
and the changes taking place in the social, economic and legal enviľonment.

K2 W09
S/[Ie knows and undeľstands in in depth the theories and terminology in a foľeign language
proper to thę studied field, enabling the use of a foreign language attheB2 + level of the

System of Language Description

Skills

K2 UOl
S/He is able to select and use souľces and information in the field of management and
quality sciencę in oľdeľ to define and solve complex and unusual pľoblems in unpľedictable
conditions.

K2 U0Ż S/Hę is able use classical and IT methods and tools to deťlne and solve problems, as well as
perfoľm tasks and pľesent data in the field of management and quality science.

K2 IJO3 SlHe is able to formulate and test hypotheses ľelated to simple ľesearch problems using in-
of managemęnt and quďity sciences.depth

K2 UO4
S/He is able to communicate with diverse group of ľecipients, lead a debate and pľesent
infoľmation in the field of management and quality science.

K2 UO5
S/řIe is able to paľticipate in the work of a team, inteľact with other people and lead a team

ilr performing tasks ręlated to thę field of management.

Í<2 U06 S/He is able to independently plan and implement hisAer own lifelong learning and diľect
others in this area.

K2 UO1
S/[Ie is able to use a foreign language atthę B2+ level of the Common European
Fľamewoľk of Refeľęnce foľLanguages and specialist terminology.



Socĺal competencĺes

K2 KOl

S/He is ready to recognize the impoľtance of knowledge in the ťreld of management and
quality sciences in solving cognitive and pľactical problems, critically assess the
knowledge and received content, and consult experts in the event of difficulties in solving
the pľoblem on their own.

K2 KOz S/He is ready to fulfill social obligations, to inspire and oľganize activities foľ the benefit of
the social environment and to initiate activities for the common good.

K2 KO3
S/He is ready to communicate and coopeľate with the enviľonment, including people who
are and aľe not specialists in the discipline of management and qualĘ science.

K2 KO4 S/He is ready to think and act in a creative, engaged and entepľeneuľial way

K2 KO5
S/tIe is ready to fulťĺll futuľe professional roles responsibly, maintain the ethos of the
profession and develop its achievements, obseľve and develop the principles of
pľofessional ethics and act for the obseľvance ofthese pľinciples.

K2 KO6
S/Iĺe is ready to take into account the changing needs of the socio-economic enviľonment
while respecting the principles of ethics, common good and public inteľest.

Explanation of the symbol:
The symbol of the effect includes:

_ letter K _ diffeľentiatoľ offield effects,
- numbeľ 2 _ second * cycle studies,
- sign_ (undeľscore),
- letteľ W, U or K_ indication of the effects category (W-knowledge, U- skills, K_ social

competencies),
- 01, ... - numbeľ of the effect within a paľticulaľ category, pľesented in the foľm of two digits

(numbeľs ]-9 are to be pľeceded by number 0)'
- P7S... - component of the descľiption code in accoľdancę with the Polish Qualifications
Fľamewoľk for level 7 (master studies)

dy
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POLITECHNIKA

OPOLSKA
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Sruov PlÁnls ÁND PRoGRAMMEĺ

KInnUNEK SľupIÓW - Frnrn oF sTUDY

- MANAGEMENT

- MANAGERIAL MARKETING

Studia stacjonarne
drugiego stopnÍa
- wg specjalności

Second Cycle Progromme - FuII-Time Studíes

Polĺtechnika opolska, 2o23 r.



Wydzlal Ekonom ii l zaŻądzania

CHARAKTERYSTYKA OGOLNA

kieru nek stud iów: Młľlceľrłeľĺr

profil : ocolľołKADEMlcKl

specjalnośó: MłľĺłGERIAL MeRxerlľĺc

nazwa wydziału: Wyozler Exoľĺoľrilll l zARzĄDzANlA

Politechnika Opolska
Wydział Ekonomi i i Zaĺządzania
Opole 2023 r.

Field oÍ study: MANAGERlAL MARKETlNG
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Wyduiał Ekonomii i Zarządzania Field of study: MANAGERIAL MARKETING

PLAN STUDIOW - STUDY PLAN

SEMESTR: I (,|"t Semester)
Liczba godzin zajęć w semestt':ze; E - ogzamin
Working time (hours) a semestor; E - Exam

ECTS ryP
Nr

Pľzedmiot W c L P s

Subject unit _ semesteľ curricular (Lecture)
(Practical
classes)

(Laboratory
classes)

(Project) (Seminar)

1.'l
Management philosophy

30 30 5 o
Management philosophy

'1.2
Management concepts

15E 30 4 K
Manaqement concepts

1.3
Enterprise financial management

30E 30 3 K
Enterprise financial management

1.4
Economic and trade law

30E 30 4 K
Economic and trade law

í.5
Processes management

15 30 3 K
Processes management

1.6
Contemporary concepts of marketing

30 15 3 K
Contemporary concepts of maľketing

1.7
Logistics in business

15 30 3 K
Logistics in business

1.8
Compliance in the enterpľise

't5 2 K
Compliance in the enterprise

í.9
Negotiations in international business

15 30 3 K
Negotiations in international business

Liczba godzin w semestze (Numbeľ of hours in a
semester)

195 225
30

Razem godzin/ECTS w semestze (Total hours/ECTS in a
semester)

420



Wydział Ekonomii i Zaządzania Fĺeld or study: MANAGERlAL MARKETlNG

SEMESTR: 2 (2"d Semester)
Liczba godzin zaięc W semestrze; E - egzamin
Working time (houľs) a semester; E - Exam

ECTS TYP
Nr

Przedmiot W c L P s

Subject unit - semesteľ curricular (Lecture) (Practical
classes)

(Laboľatory
classes)

(Project) (Seminar)

2.1
Methods of statistical inference

30E 30 4 P
Methods of statistical inference

2.2
Strategic management

30 30 4 K
Strategic management

2.3
Management accounting

15E 30 3 K
Management accountĺng

2,4
Contracts in economic transactions

15 30 3 K
Contracts in economic transactions

2.5
Entrepreneurship and gamifĺcation in business

15 15 2 K
Entrepreneurship and gamificatĺon in business

2.6
Personal marketing

30 15 15 4 K
Personal marketing

2.7
Selected aspects of intercultural psychology

30 2 K
Selected aspects of intercultural psychology

2.8
Business social responsibility

'ts 't5 3 K
Business socĺal responsibility

2.9
Enterprise value management

30E 15 3 K
Enterprise value management

2.10
Master's seminar I

30 2 K
Master's seminar I

Liczba godzin w semestrze (Number of hours in a
semester)

210 60 105 30 30
30

Razem godzin/ECTS w semestze (Total hours/ECTS in a
semester)

435



Wydział Ekonomii i Zarządzania Field of study: MANAGERlAL ÍVĺARKETING

SEMESTR: 3 (3'd Semester)
Liczba godzin zajęć W semestrze; E _ egzamin
Working time (hours) a semester; E - Exam

ECTS TYP
Nr

Przedmiot łW c L P s

Subject unit - semester currlculaľ (Lecture)
(Practical
classes)

(Lanorarory
classes)

(Project) (Seminar)

3.1
Specialist foreign language

30 2
Specĺalist foreign language

3.2

Elective course- Analysis of markets and market
iníormation

30E 30 4 KS
Eĺective course- Anaĺysis of markets and market
information

3.3
Elective course- Marketing in social media

30E 30 4 KS
Elective course- Marketing in social media

3.4
Elective course- Branding

30 30 4 KS
Elective course- Branding

3.5

Elective course- Management of relations with
environment

30E 15 4 KS
Elective course- Management of relations with
environment

3.6
Master's seminar ll

30 2 K
Master's seminar ll

3.7
Mentoring internship

6 160 6 K
Mentoring internship

3.8
Elective course- Creative marketing strategies

30 30 4 KS
Elective cou rse- Creative marketin g strategies

Liczba godzin w semestze (Number of hours in a
semester)

156 190 90 45 30
30

Razem godzin/ECTS w semestrze (Total hours/ECTS in a
semester)

5ĺ1



Wydzĺał Ekonomii i Zarządzanla Field of study: MANAGERIAL MARKETING

SEMESTR: 4 (4e Somester) Liczba godzin zajęó w sgm€stľze; E - egzamin
Working time (houľs) a ssmoster; E - Exam

P sPrzedmibt W c L

(Seminar)(Lectuľe)
Nľ

$ubject unlt - semeeteľ cuľricular (ľrac[lGal
classos)

tl_äĺ'9l al1(,l y
classos)

(Prolect)

ECTS TYP

Elective course- Sales management
4.1

Elective course- Sales management
30 30 4 KS

Managerial training
4.2

Managerial training
30 2 K

Master's seminar lll
4_3 30 2 K

Masteťs seminar lll
Master's thesis

4.4 20 K
Masteťs thesis

godziny niekontaktowe (un-contact hours)

Lĺczba godzin w semestľze (Numbeľ of hours in a
semester)

45 90
30

Razem godzin/E0TS w semestze (Total hours/ECTS ĺn a
sémester)

135



Wydział Ekonomii i zarządzania Field of study: MANAGERIAL MARKETING

PLAN STUDTIW RAZEM (TOTAL STUDY P ECTS
Łącznie godzin kontaktowych/EcTs w planie studiów

150'ĺ '120
Total contact hours/ECTS in study plan

Fľogľaľĺ |ĺsgtabenĺa ŕogtooowany do wydzĺałou.ĺych o&k6w uczonĺa eię dla kigľunku súudióW MANAGEAłEh|T
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- uchwe{oľĺ}/ pľe6u Bsnat Fo w dniu nĺo Bodano deĘ
_ Eaopłfibvvany p"Bz saĺnoruąd gtudencki.

Politechnika Opolska
Wydział Ekonomii i Zarządzania
Opole 2023 r.

STATYSTYKA PRoGRAMU KszTAŁcENlA
Typ Przedmioty p. ECTS liczba godzin

o ogólne 7 90

K Kierunkowe B3 991

P Podstawowe 4 60

KS Kierunkowe - specjalność 24 345

ob Obieralne 2 15

Łącznie 120 1 501
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Wydział Ekonomii i Zarządzania Field oĺ study: MANAGERlAL MARKETlNG

PLAN STUDIOW - STUDY PLAN

SEMESTR: 'ĺ (í"t Somester)
Liczba godzin zajęć w semestrze; E - egzamin
Working time (hours) a semesteľ; E - Exam

ECTS ryP
Nr

Pruedmiot W c L P s

Subject unit - semesteľ curriculaľ (Lectuľe) (Practical
classes)

(Laboratory
classes)

(Project) (Seminaľ)

1.1
Management philosophy

10 10 5 o
Management philosophy

1.2
Management concepts

10E 20 4 K
Management concepts

í.3
Enterprise financial management

10E í0 3 K
Enteľprise financial management

1.4
Economĺc and trade law 't0E 20 4 K
Economĺc and trade law

1.5
Processes management

10 10 3 K
Processes management

1.6
Contemporary concepts of marketing

20 10 3 K
Contemporary concepts of maľketing

1.7
Logistics in business

10 10 3 K
Logistics ĺn business

1.8
Compliance in the enterprise

10 2 K
Compliance in the enterprise

1.9
Negotiations in international business

10 10 3 K
Negotiations in international business

Liczba godzĺn w semestrze (Number of hours in a
semester)

{00 ĺ00
30

Razem godzin/ECTS w semestze (Total hours/ECTS in a
semester)

200



Wydział Ekonom ii i zaŻądzani a Fie|d oí study: IVANAGERlAL MARKETlNG

SEMESTR: 2 (2"d Semester)
Liczba godzĺn zajęć w semestrze; E * egzamin
Working time (hours) a semester; E - Exam

ECTS TYP
Nr

Pľzedmiot W c L P s

Subject unit - semester cuľľiculaľ (Lecture)
(Practical
classes)

(Laboľatory
classes)

(Project) (Semlnar)

2.1
Methods of statistical inference

10E 10 4 P
Methods of statistical inference

2.2
Strategic management

10 10 4 K
Strategic management

2.3
Management accounting

10E 10 3 K
Management accounting

2.4
Contracts in economic transactions ,t0 10 3 K
Contracts in economic transactions

2.5
Entrepreneurship and gamification in business í0 10 2 K
Entrepreneurship and gamification in business

2-6
Personal marketing

10 í0 10 4 K
Personal marketing

2.7
Selected aspects of intercultural psychology

10 2 K
Selected aspects of intercultural psychology

2.8
Business social responsibility

10 10 3 K
Business socĺal responsibility

2_9
Enterprise vaĺue management

10E 10 3 K
Enterprise value management

2.10
Master's seminar I

20 2 K
Master's seminar I

Liczba godzin w semestrze (Number of hours in a
semester)

90 30 50 10 20
30

Razem godziniECTS w semestae (Total hours/ECTS in a
semester)

200



Wydział Ekonomii i zalządzania Field of study: MANAGERIAL MARKETING

SEMESTR: 3 (3'd Semester)
Liczba godzin zajęó w semestrze; E _ egzamin
Working time (hours) asemester; E-Exam

ECTS TYP
Nľ

Przedmiot W c L P s

Subject unit - semester curricular (Lecture)
(Practical
classes)

(Laboratory
classes)

(Project) (Seminar)

3.1
Specialist foreign languaqe

20 2 o
Specialist foreign languaqe

3.2
Elective course- Creative marketinq strategies

10 20 4 KS
Elective course_ Creative m arketĺn g strategies

3.3

Elective course- Analysis of markets and market
information

't 0E 20 4 KS
Elective course- Analysis of markets and market
information

3.4
Elective course- Marketing in social media

't0E 20 4 KS
Electĺve course- Marketing in sociaĺ media

3.5
Electĺve course_ Branding

10 20 4 KS
Elective course- Branding

3.6

Elective course- Management of relations with
environment

208 10 4 KS
Elective course- Management of relations with
environment

3.7
Master's seminar ll

20 2 K
Master's seminar ll

3.8
Mentoring internship

6 160 6 K
Mentoring ĺnternship

Liczba godzin w semestze (Number of hours in a
semester)

66 180 60 30 20
30

Razem godzin/ECTS w semestrze (Total hours/ECTS in a
semester)

356



Wydział Ekonomli i Zaządzania Field of study: MANAGERIAL MARKETING

SEME$TR: 4 (4th Sernester)
Liczba godzln zalęć w sémestzo; E - egzamin
Working timo (houľs) a semosteľ; E - Exam

L P IPrzedmlot W c
(Project) (Seminar)

ECTS TYP

(Lectuľe)
(PľacticaI
classes)

(Laboľatory
classes)

Nľ
Subject unlt - semesteľ curriculaľ

Managerial training
2 K204.1

Managerial training

Elective course- Sales management 4 KS10 204.2
Elective course- Sales management
Master's seminar lll

20 2 K4.3
Master's seminar lll
Masteľ's thesis 20 K4.4
Masteťs thesis

godziny niekontaktowe (un-contact hours)

20 60Liczba godzin W s€Ínostrze (Numbeľ of houľs in a
semestor) 30
Razem godzin/ECTS w semostrzo (Total hourďEcTS in a
somester)

80



Wydział Ekonomii l Zaządzania Field of study: MANAGERIAL MARKETING

pLAN sTupĺl$ĺ R^zEM ffoTA!.8ŤÜEY FtAs'ĺ} 6CTB

|pqřľlŁg9ťtiľ 59n1'aĘ}9yy9ł'/ĘqT$ W Pl6ťę.stu'diýľ .
Tota| cry*sd hsłJľďgÜT$ lh study ]plan

83S '120

$TATY$TY'IG'pRosRĄMu K8aTAŁs'El{ĹA
Tvp PrzodmloĘ p. ECT'S lloł.bg godłłn
o ogólne 7 40

K Kierunkowe B3 586

P Podstawowe 4 20

KS Kierunkowe - specjalność 24 180

ob Obieralne 2 10

Łącaĺlĺg: x20 836

Politechnika Opolska
Wydział Ekonom ii i Zarządzania
Opole 2023 r.



Gľaduate Pľofile - Íield of study: Management; second-cycle studies

Graduate Pľofĺle - Íield of study: Management; second-cycle studies; specĺalty: Managerial
Maľketing

The second-cycle degľee progľaÍnme in the field of management allows students to deepen

their knowledge of selected management issues and acquire specialised skills that aľe vital in the

activities of business entities and otheľ oľganisations. Thanks to that students can become expeľts

in a given aľea and better prepaľe for performing specific tasks related to paľticulaľ professions. In

addition, the second-cycle degree programme in this Íield allows students to acquiľe knowledge

about current trends and new technologies that have an impact on business and economy. Students

can paľticipate in ľeseaľch pľojects and inteľact with representatives of business and other

institutions. This allows them to gain valuable expeľience, contact with employers and leam about

the reality of working in a given field.

Knowledge

Afteľ completing the second-cycle degľee progľanrme in the field of management, the graduate

has in-depth knowledge of the position and significance of management and quality sciences in

the ťreld of social sciences and its ľelationship with other disciplines of science. He or she also has

knowledge in the field of application of reseaľch methods and IT tools foľ collecting and analysing

data, pľepaľing pľesentations of the results đeveloped on theiľ basis and foľmulating conclusions.

This knowledge makes it possible to undeľstanđ both advanced socio_economic issues and seaľch

for cause_and-effect relationship with otheľ reseaľch pľoblems. The gľaduate of the degľee

programme knows and characteľizes the significance of stľategic thinking in terms of thę changing

socio-economic enviľonment and competition between companies. He oľ she has in-depth

knowledge about types of oľganisations, pľinciples of teamwoľk oľganisation and dynamics of

social processęs in organisations, in paľticulaľ, related to communication processes and principles

regarding the use of intellectual pľopeľty in the conducted business activity' He oľ she knows the

methods that suppoľt decision-making procęsses in the context of diveľse modern management

concepts, and, in relation to this, also the cônditioning of these processes. The cuľľiculum is based

on the substantive foundation of the curľiculum of the fiľst_cycle degree prograĺnme and develops

the issues indicated there at an advanced level.

Skills

The gľaduate of the second_cycle degľee pľogľamme in the field of management applies in-

depth and specialised knowledge in the Íield of management and quality sciences and ľelated

sciences. Hę oľ she has an in-depth abiliĘ to integrate knowledge fľom diverse areas of the



management field and related fields in ordeľ to create pľoposals foľ innovative solutions taking

into consideľation teamwoľk and communication systems in the enviľonment. He or she has an in-

depth ability to pľesent hislher own ideas, doubts, and suggestions in the field of management of

the company and other oľganisations, with aľgumentation based on the acquiľed knowledge. He oľ

she is theľeby able to independently diagnose the situation, selecting appľopriate męthođs and

tools to analyse the problems anđ indicated business areas of the enteľprise and its environment. In

the course of the second-cycle degľee progľamme, the gľaduate develops ľesearch skills,

distinguishes between oľientations in resęaľch methodology in management and qualiĘ sciences,

identiÍięs ľesearch problems, selects appľopľiate methods and analysis techniques, constľucts

research tools, develops, presents, and inteľpľets reseaľch results, draws conclusions, indicates

directions foľ furtheľ research.

In the couľSe of the pľogľamme, the gľaduate acquiľes skills in the fięld of management of

ľesources including human, mateľial, Íinancial, and infoľmation ľęsouľces of an enterpľise and

otheľ oľganisations to perfoľm tasks effectively and eÍficiently, including under pľoject conditions.

Simultaneously, he or she is guided by the pľinciples of ethics and good management pľactices.

He oľ she is able to skilfully use selected theoľetical appľoaches and conducts an analysis of the

actions taken in economic practice. He or she has an in-depth ability to expľess himself/herself

orally and in wľiting' in an accuľate and coherent manneľ, on subjects related to selected

management issues using vaľious theoretical approaches within the scope of the achievement of

management and quality sciences and ľelated disciplines.

He or she has an ability to use specialised foľeign language vocabulaľy in the aľęa of

management teľminology (at least at B2+ level in the Common European Fľamewoľk of

Reference).

Social competence

The gľaduate of the second-cycle degľee pľogľamme in thę field of management is awaľe of

his/her knowledge and skills and undeľstanđs the need foľ continuous training by expanding and

updďing knowledge in the management field. He oľ she is prepaľed to initiate and actively

paľticipate in projects, groups' oľganisations identifuing the beneÍits of teamwoľk. He oľ she is

able to carry out individual or team tasks in the field of managing a company and another type of

organisation.

He oľ she responsibly prepares for hislher woľk and ľesolves đilemmas relating to hislheľ

pľofession, makes dęcisions independently in crisis situations. He oľ she is able to think and act in

an entrepreneuľial manneľ. He oľ she has the competence to communicate and cooperate with the

environment and is prepaĺed to actively paľticipate in groups and organisations which caľry out

tasks in the ťreld of management.



Completing the second-cycle degľee pľogľaÍrme in the field of management pľovides a solid

foundation foľ fuitheľ education, including postgľaduate studies and doctoral school, and allows

gľaduates to take up jobs' including scientific and educational ones. The graduate has a sense of

the need foľ continuous knowledge acquisition and lifelong leaľning.

The graduate of the second-cycle degľee progľamme in the field of management is prepaľed to

woľk in independent and manageľial, consulting, or expeľt positions. He or she is also predisposed

to independently undertake and conduct business activities.

Gľaduates of the second_cycle degľee progľamme in the Íield of management have many

oppoľtunities to find employment in vaľious Ępes of institutions and oľganizations. Examples of

institutions where they can find employment are as follows:

1) banks and financial institutions_ as maľket analysts or employees of ađministration

depaľtments, including human ľesource peľsonnel, as well as maľketing specialists;

2) advisory and consulting companies - as analysts, business advisoľs, ľestĺucturing and meľgeľ

consultants, strategy, and planning specialists;

3) public sectoľ - as analysts or employees of administration depaľtments;

4) manufacturing companies, trade, and service companies (domestic and intemďional)

production specialists; pľocuľement and distribution specialists, business planning and analysis

specialists; employees in pľoject teams, sales specialists, human ľesouľce specialists, maľketing

and promotion specialists, customeľ service specialists.

Students of the seconđ-cycle degľee pľogranrme in the Íield of management can choose fľom

two specialisations (one in English):

1) managerial maľketing (English and Polish language degľee progľamme);

2) human capital management (Polish language degree pľogľamme).

Pľodziekan


